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¿Qué Es Un Short Sale, Y Me Conviene?

“My advertisement in Nuestra 
Casa® has generated more calls 

than any other ads I have had 
with other publications.”

COLDWELL BANKER BULICEK-LEMA

“Since advertising in 
Nuestra Casa® my business 

has increased tremendously! 
This small investment has 
resulted in a huge return!”

RE/MAX REALTY ASSOCIATES

“The volume of calls gener-
ated from Nuestra Casa® has 
exceeded our expectations!”

ERA CAPORALE REALTY, INC.

www.nuestracasa.com

888-332-8366

Nuestra Casa® Chicago and Suburbs!
For more information call your local 
sales representative:
City of Chicago and Indiana
Pedro Vega at 773-272-1078.
Northwest and Southwest Suburbs
Robert Rivera at 224-627-2111.

The Spanish-Language Home Resource

media CHICAGOLAND 2008



OUR READERS
Nuestra Casa® is published entirely in 

Spanish, the language of choice for 
our Latino readers. In fact, the Roslow 
Research Group reports that Spanish-

language advertising is 45% more 
eff ective than English advertising 

when reaching out to Latinos.

CHICAGO LATINOS
BY THE NUMBERS

Chicago alone accounts
for nearly 1.7 million
Latinos, and experts

agree this population
will reach more than 

2.15 MILLION
by the year 2010.

A diversified Chicago 
market with Latinos 

who originate not only 
from Mexico, but also 
from Central America, 

South America, Cuba and 
Puerto Rico, comprise 

$31.1 BILLION
in buying power.

Latino households in 
Chicago have an average 

household income of 

$41,445    

per year.

The Chicago Latino
population is projected 

to grow by another 

52,000 people 
each year through 2012.

Nuestra Casa® is the nation’s leading Spanish-language home 
resource. Our readers can search for a home or apartment in the 
same place they can fi nd solutions to their home improvement 
projects. In addition to homes for sale, our special sections include 
commercial real estate, apartments for rent, new construction and 
home improvement.

Develop your relationship with the Latino community

& WATCH YOUR SALES INCREASE!

Nuestra Casa® provides you with an outlet to the Latino community 
that has demonstrated unprecedented growth and potential. With 
an insider’s knowledge, we understand that culture and tradition 
are just as important as the Spanish language when reaching out to 
this community. Our culturally sensitive translations and customized 
design guarantee your message will be appropriate and eff ective.

89.9%
PICK-UP RATE

We deliver our magazines to communities 
with the densest Latino populations. Within 
these communities we deliver to businesses 
most frequented by Latinos: laundromats, 
supermercados, carnicerías, check cashing 
stores, bakeries, gas stations, video stores, 
beauty salons, travel agencies, insurance 
agencies, and banks. Magazines can also 
be found in our orange distribution boxes 
located at highly-traffi  cked intersections!

Specialized Distribution

Our specialized distribution strategy fuels our advertisers’ success. 
A grassroots evaluation of Latino-dense communities along with 
sophisticated tracking software builds and maintains the effi  ciency
of our distribution routes. In fact, our advertisers enjoy an impres-
sive pick up rate of 89.9%. Each Chicago issue yields 15,000 maga-
zines delivered to more than 2,400 locations throughout Chicago 
and the surrounding areas.



Nearly 87% of Chicago’s
Latino households speak 
Spanish dominantly.

13%
Mostly
English

87%
Mostly
Spanish

Latino households spend 
more of their annual 
income on housing.

20%
Transportation

Latino consumers engage 
more with magazine adver-
tising than with any other 
advertising in other major 
media outlets. 

25%
Internet

43%
Magazines

36%
Radio

38%
Television

5%
Apparel

4%
Health
Care

10%
Insurance17%

Misc.

14%
Food

36%
Housing

5th largest hispanic market 
in the U.S. and largest 
minority group in chicago.
48% own a home
24% rent
63% of households include 
at least 2 children

Distribution Outlets in Chicago According to density

high density areas population no. of outlets

primary concentration 832,963 1278
18 zip codes
secondary concentration 327,249 699
28 zip codes
tertiary concentration 386,492 295
111 zip codes

15,000 magazines per   1,672,409 2400*

edition delivered every 
three weeks

ad space  1x 8x 17x

full: rotating  $510 $475 $425

half: rotating  $385 $360 $320

inside front cover  $700 $650 $600

inside back cover  $700 $650 $600

back cover  $850 $750 $700

center spread  $600 $525 $425
2 Pages, Per Page

front cover banner  $500 $400 $300
Must advertise on contract
within magazine.

*One-time setup fee of $125 applied to new contracts. 

Four-color gloss rates per issue

discounts available
for lump sum payments.
Please ask your sales representative 
for details or call 888-332-8366.

less than 2¢ per print!

advertising policy
①Nuestra Casa International, LLC will only accept advertising from real estate agents, mortgage 
brokers, licensed builders, attorneys, home improvement vendors and other home related services. 
②Nuestra Casa International, LLC will only accept advertising that meets the requirements of Fair 
Housing Laws. ③Nuestra Casa International, LLC will not accept advertising which places another 
individual or business in a negative light. ④All advertisements must fully disclose terms and 
conditions of fees and special  off ers. ⑤No refunds policy. The publisher is not responsible for any 
misinformation, mis-prints, typographical errors, or omissions other than to reprint corrected errors 
in future issues. ⑥A $50 fee will be applied to all return checks. ⑦A $25 late fee will be applied to 
overdue accounts on the fi rst of each of calendar month, plus an annual 18% fi nance charge.

material requirements No exceptions
①All corrections/new properties must be emailed/faxed to Nuestra Casa International, LLC’s 
offi  ce by 3pm on deadline date. Ad materials received after this time will not be accepted and the 
previous ad will rerun. ②Emailed photos must be sent in JPEG,  EPS or PDF format. ③Proofs will be 
emailed to clients with a 24-hour correction turnaround time. New properties may not be added 
after receipt of proof. Corrections received after deadline time will not appear in ad. Changes for 
advertisments will only be accepted in writing via email or fax.

Sources: Chain store guide: Top 50 Hispanic Markets Report 2005; DSNRT Research; Nielsen Media 
Research; Houston Direct Marketing Association; Scarborough: Hispanic Custom Study 2004–2005; 
and Houston Business Journal 1999. Nielsen Hispanic Station Index; U.S. Census Expenditure 
Survey 2005; and Synovate Research 2006.

quaternary concentration 125,705 125
134 zip codes

* This quantity includes the North, South and Suburban editions.

Cover
bc, ifc, ibc
5.375” (w)
8.25” (h)
live area:
4.875” x 7.75”

ROB
full page
5.375” (w)
7.75” (h)
live area:
4.875” x 7.5”

ROB
half page
5.375” (w)
3.825” (h)
live area:
4.875” x 3.575”

Front Cover
banner
4.4” (w)
0.625” (h)



■  apartment rentals
■  commercial properties
■  new construction
■  home improvement

SPECIAL 
ADVERTISING
OPPORTUNITIES:

■  convenient digest size
■  free translation
■  custom design
■  specialized distribution
■  quality customer service

WHAT WE OFFER:

■  more exposure
■  increased sales
■  great pricing

EXTRA BENEFITS:

All real estate advertising in this publication is subject 
to the Fair Housing Act of 1968 which makes it “illegal 
to advertise any preference, limitation or discrimination 
based on race, color, religion, sex, handicap, familial 
status, or nation of origin, or an intention to make any 
such preference, limitation or discrimination.” All adver-
tisements are subject to prior changes without notice. 
Nuestra Casa International, LLC is not responsible for 
any errors in ad copy. Nuestra Casa International, LLC 
reserves the right to refuse any advertising which 
it deems unsuitable for publication. “Nuestra Casa” 
is a federally registered trademark of Nuestra Casa 
International, LLC 2007.

Pedro Vega
773-272-1078
pvega@nuestracasainc.com

www.nuestracasa.com

888-332-8366

All indicators point toward the rapid and continued 
growth of the Latino consumer market. Advances in 
population and buying power along with the relative 
youth of this segment will sustain their clout; the Latino 
market is here to stay! Advertise in Nuestra Casa® and 
watch your revenues grow!

The Spanish-Language Home Resource

City of Chicago and Indiana

Robert Rivera
224-627-2111
rrivera@nuestracasainc.com

Northwest and Southwest Suburbs
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888-332-8366
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